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We're there for you!

Your contact partners in the advertising marketing department:

P -

Thomas Heusler Sabine Schuler

Sales Mangement PR/Media Sales Mangement media spectrum |
phone +49 (0)611 /78 78 - 312 Key Account Management
thomas.heusler@best-ad-media.de phone +49 (0)611/7878-178

mobil +49 (0)160 / 96 38 22 84
sabine.schueler@best-ad-media.de
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Trade journal 1

Title portrait

1 Title:
2 Briefdescription:

3 Targetgroup:

Frequency:
Magazine size:

~N o o~

Subscription price:

8 Official journal of:
9 Membership:

Year of publication:

media spectrum

media spectrum is the specialist magazine for media,
media planning and marketing. As a specialist maga-
zine, it is aimed at decision-makers working at agen-
cies, advertising companies and in the media, creating
synergies across the various sectors. Readers are provi-
ded with information from the world of media and
communication in well-founded articles from the fields
of science and practical application. Case studies, inter-
views with experts, new perspectives on relevant issues
and expert round tables provide detailed information
on all trends and developments in the industry. Market
and media studies, rankings, events and book tips
round out the magazine’s editorial content. The corre-
sponding specialist portal at media-spectrum.de also
offers the latest industry news on a daily basis, as well
as comprehensive subject dossiers. A keyword search
and issue archive also provide users with access to all
articles from media spectrum. The weekly newsletter
provides up-to-date studies on media, media planning,
marketing and target groups, as well as background
information on the market research, media and
communication industries.

Decision-makers in marketing and media working at
agencies, advertising companies and in the media.

8 times a year
210 mm x 279 mm
32nd volume 2012

Yearly subscription
Germany

Foreign countries
Single issue

€ 165 (incl. V.AT. + p&p)
€ 181 (incl. V.AT. + p&p)
€ 24 (incl. VAT. + p&p)

10 Publishing company:

11 Publisher:
12 Advertising:

13 Editor:

o

Springer Gabler | Springer Fachmedien Wiesbaden GmbH
Abraham-Lincoln-Str. 46, 65189 Wieshaden, Germany
tel +49(0)611/7878 -0
www.springerfachmedien-wiesbaden.de

Springer Gabler

Tanja Pfisterer (Assistant Head of Global Advertising/
Head of Key Account Management)

Britta Dolch (Head of Sales Management)

Thomas Heusler (Sales Management PR/Media)
phone +49 (0)611 / 78 78 — 312
thomas.heusler@best-ad-media.de

Sabine Schiler (Sales Management media spectrum/
Key Account Management)

phone +49 (0)611 /78 78 — 178
sabine.schueler@best-ad-media.de

Anja Schiiir-Langkau (Editor-in-Chief)

phone +49 (0)611/ 78 78 — 638 - fax — 78 638
anja.schueuer-langkau@springer.com

14 Scope analysis 2010 = 8 issues

Total volume 648 pages = 100.0%
Editional part 533 pages = 82.3%
Advertisement part 115 pages = 17.7%
Supplements 2 items

15 Content analysis of the editional part 533 pages = 100.0%
short news items 30 pages = 5.6%
Head of the month 10 pages = 19%
Study check 20 pages = 3.8%
Plannin 110 pages = 20.6%
Researc 55 pages = 10.3%
Focus topic 120 pages = 22.5%
Special 111 pages = 20.8%
Business company 12 pages = 2.3%
Survey 6 pages = 11%
Columns 10 pages = 19%
Editorial, table of contents, front pages 39 pages = 7.3%
Preview, imprint 10 pages = 19%

1
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Trade journal
Schedule and topics

T

o

Issue, Month,

(AD), (CD)*, (PD)*

Fairs, Events, Congresses

Subjects

Market Media Studies

Specials

Special Issue, Poster

1/2 Jan./Feb.

AD 16.01.2012
CD 20.01.2012
PD 08.02.2012

Komma, Munich, Germany (25-26.01.)
Best Brands 2012, Munich, Germany

Special interest media:

luxury, lifestyle, wellness, food
Premium target groups
Automotive marketing

3 March

AD 20.02.2012
CD 24.02.2012
PD 14.03.2012

CeBIT, Hanover, Germany (06-10.03.)
ITB, Berlin, Germany (07-11.03.)
Digital Innovator’s Summit, Berlin,
Germany (12-13.03.)

12. Deutscher Markenkongress,
Munich, Germany

Media planning:
print, radio, TV, online, poster,
TV and radio magazines

MA Print | /2012

Radio and TV marketing

4/5 April / May
AD 18.04.2012
CD 24.04.2012
PD 15.05.2012

BVM Kongress, Berlin, Germany

Specialist media
International media
Crossmedia

MA Radio 1/2012

Market research

Poster Specialist
Magazines

6/7 June / July

AD 14.05.2012
CD 21.05.2012
PD 12.06.2012

Wiesbadener Media- und Marketing
Kongress, Wiesbaden, Germany (15.06.)
Kongress der Deutschen Fachpresse,
Essen, Germany (14-15.06.)
Mailingtage Nurnberg, Nuremberg,
Germany (20-21.06.)

Direct and dialogue marketing
Household advertising,
geomarketing

Corporate publishing
Automotive, motorcycle and
sports press

CP service providers

Special Issue Wiesbaden
Media and Marketing
Congress (PD June)




Issue, Month, Fairs, Events, Congresses Subjects Market Media Studies| Specials Special Issue, Poster
(AD)*, (CD)*, (PD)*
8/9 Aug. / Sept. Dmexco, Cologne, Germany (12-13.09.) |Media planning: MA Print 11/2012 Online marketers

AD 10.08.2012
CD 16.08.2012
PD 05.09.2012

print, radio, TV, online

Online marketing:

Mobile marketing, social media
Women and men as the

target group

MA Radio 11/2012
KidsVA
AWA

10 October

AD 14.09.2012
CD 20.09.2012
PD 10.10.2012

Research & Results, Munich, Germany

(24-25.10))

Regional media planning:
Advertising papers,
newspapers, posters

Business and news magazines
Decision-maker target groups

MA Daily Newspapers
2012

Market research

11 November

AD 09.10.2012
CD 15.10.2012
PD 05.11.2012

VDZ Zeitschriftentage, Berlin, Ger-

many (08-09.11.)

Healthcare, pharmaceutical
and OTC marketing health
media

Corporate publishing
Target group Best Ager

LA Med
TDWi
VA

12 December
AD 19.11.2012
CD 23.11.2012
PD 12.12.2012

Media and marketing trends
Live communication
Out-of-Home media

Out-of-Home marketers

*AD = Advertising deadline | CD = Copy deadline | PD = Publication date

This overview of the subjects scheduled for 2012 is intended for your planning. We reserve the right to make changes if necessary.
For further information, please call +49(0)611.7878-178 and -312




media ... Trade journal P

spectrum Advertising rate card no. 08, valid from 0110.2011
O
1 Advertisement formats and prices (Prices in Euro)
Format Type area formats Format for bleed ads Basic price b/w 2 colours* 3 colours* 4 colours*
width x heightinmm  width x height in mm**
2/1 page 388 x 240 420 x 279 5,890 6,710 7,530 8,350
1/1 page 175 x 240 210x 279 3,050 3,460 3,870 4,280
2/3 page upright 115 x 240 131x 279 2,400 2,810 3,220 3,630
horizontal 175 x 156 210x 177
1/2 page  upright 85 x 240 101 x 279 1,850 2,260 2,670 3,080
horizontal 175 x 117 210 x 137
1/3page  upright 55 x 240 63x279 1,200 1,610 2,020 2,430
horizontal 175x 76 210x 86
1/4 page upright 40 x 240 46 x 279 1,030 1,440 1,850 2,260
horizontal 175 x 56 210x 63
block 85x 117 101 x 137
1/8 page upright 55x 86 - 750 1,160 1,570 1,980
horizontal 175x 25 -
block 85 x 56 -

*|SO scale ** plus 3 mm bleed difference on all sides
Further formats on request.

Actual distributed circulation: 6,700 copies
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Trade journal
spectrum

P

Advertising rate card no. 08, valid from 01.10.2011

o

Additional fees:

Enclosures: (no discounts available)
Loose, maximum size 203 mm x 272 mm

Placement: 2nd and 4th cover page 4c € 500
3rd cover page 4c pag € 300 Up to 25 g per thousand € 340
Binding placement requests 10% of the b/w price ng;[qobi? gf%%rc}ggﬁéi”d on rfqu.?gs?
Colour: Feegorcjsdp?cial ICOI?L”S: fee for Prices for heavier enclosures on request
each additional colour, price onrequest Partial occupation (addition to price) €400
Format: @?;n%vgg gnciaotrl]lgglsrjg: (%822 8; mg Em S{:g: Eixetg enclogurets: (Znso dijscolunlts‘availabtle)
Satellite position ads: 10% of the b/w price ag;)"cgg?g gmw\,ﬁh pl?r’clﬂgs'egolfjg%io;aze ad
Ads running into the bleed: 10% of the b/w price for postcards £ 250
Discounts: applicable for orders placed within the advertising year for CD, booklets € 290
Quantity Scale Length Scale Number of supplements on request
For 3 ads 3% 3 pages 5% Larger and heavier formats on request
For 5 ads 5% 5 pages 10% (also applies for product samples)
For 8 ads 10% 8 pages 15% 6 Contact: Thomas Heusler (Sales Management PR/Media)
Only one discount scale may be applied. 5?0”9 Jﬁg (?)Gﬂbl 7? 73 - 31(:12' d
Discounts apply to all additional fees: colour, placement omas.neus er@best-ad-media.de .
and bleed fees. Discounts do not apply to special costs Sabine Schiler (Sales Management media spectrum/
or additional technical costs. Key Account Management)
Columns: Job Advertisements / Business Connections  Page 6 g;‘é’izg :c[t\%g)l)e?]@lt{e?t;-zg;nlg;a de
?cf’,enﬁ's"’." advertising zli?r?:gee/ Fixed Inserts: £ 5600 7 Paymentconditions: 2% discount for payment prior to publication;
' 8-page £ 8,400 15% agency commission, agency status must be verified
Partial occupation (addition to price) £'400 with the commissioning at the latest and in the form of

These prices apply for paper weights up to 170 g.
Delivered untrimmed, trimming on request.
Discounts are based on the Length Scale:

(1 sheet = 1/1 page)

Banking information:

an excerpt from the German Trade Register (Handels-
register); valid for Germany: additional VAT applies to
all prices listed; payment due: upon receipt of invoice.

Springer Fachmedien Wiesbaden GmbH

Deutsche Bank Berlin

Bank Nr. (BLZ): 100 700 00 | Account Nr.: 069700300
Swift/BIC: DEUTDEBB

IBAN: DE09 1007 0000 0069 7003 00

You can find our general terms and conditions at

www.best-ad-media.de/gtc



media:z... Job Advertisements / Business Connections
SpeCtrum Supplement to advertising rate card no. 08, valid from 01.10.201

Advertisement formats and prices (Prices in Euro)

Format Type area formats Format for bleed ads Basic price b/w 2 colours* 3 colours* 4 colours*
width x heightinmm  width x height in mm**

1/1 page 175x 240 210x 279 2,770 3,320 3,880 4,430

2/3page upright 115 x 240 131 x 279 1,960 2,352 2,744 3,136

1/2 page upright 85 x 240 101 x 279 1,390 1,670 1,950 2,220
horizontal 175 x 117 210x 137

1/3 page upright 55 x 240 63 x 279 990 1,190 1,390 1,580
horizontal 175x 76 210x 86
block 115x 117 131 x 137

1/4page upright 40x 240 46 x 279 765 918 1,071 1,224
horizontal 175x 56 210x 63
block 85X 117 101x 137

1/8 page upright 55 x 86 - 455 546 637 728
block 85 x 56 -

Classified ads available on request.

*|SO scale ** plus 3 mm bleed difference on all sides
Applicable for Germany only — the current V.AT. rate has to be added to all prices. You'll find our general terms and conditions at www.best-ad-media.de/gtc

Extra charges Contact: Sabine Schiler
for colours: per special colour on request (Sales Management media spectrum/
Key Account Management)
Rate for box numbers: Euro 12 (Germany) phone +49 (0)611 / 78 78 — 178
Euro 16 (foreign countries) sabine.schueler@best-ad-media.de
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Formats and Technical Information

o

1 Journal format:
Print space:

2 Printing and
binding methods:

3 File transfer:

4 File formats:

5 Colours:

6 Proofs:

210 mm wide x 279 mm long
175 mm wide x 240 mm long

Offset, adhesive binding

FTP:

Access information on request

E-Mail:

petra.deichmann@best-ad-media.de

Maximum file size: 10 MB!

Please use Winzip (.zip) to compress your file.

The name of the zip file should start with the journal
name, followed by the issue and customer name.

Please submit the print-ready

PDF X3 files in the size of the ad format.

Ads running into the bleed must be positioned
with a 3 mm bleed on the page(s) in question.

Special colours must be defined using their HKS

or Pantone specifications.

The maximum colour coating should not exceed 300%.
Offset profile = Iso Coated V2 300

Since we use Process Standard Offset (PSO) printing,
we don't need proofs.

9 Contact:

7 Filearchiving:

8 Liability:

Since files are archived for 1 year, repeat printings of
the unchanged files are possible as a rule. However, we
do not offer a guarantee as to file availability.

The commissioning party assumes responsibility

for the timely submission of the advertising text and
suitable, error-free printing materials and/or inserts.
Should clearly unsuitable or damaged materials be
submitted, the publisher will demand their immediate
replacement. Should no suitable materials be submit-
ted, the publisher will print the advertisement in the
quality the submitted materials allow.

Petra Deichmann, Advertising & Layout
phone +49 (0)611/78 78 - 614

fax +49 (0)611 / 78 78 — 443
petra.deichmann@best-ad-media.de
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Trade journal
Circulation and Distribution Analysis

2

1 Circulation
monitoring: -

2 Circulation analysis:  average number of copies per issue in one year
(July 12010 - June 30 2011)

Print run: 7,020
Actual distributed circulation 6,700 | of which, abroad: 50
(ADC):
Copies sold*): 1,300 | of which, abroad: 50
Subscription copies®): 1,300 | Member copies: -
Individual sales: -
Other sales: -
Voucher copies: 5,400
Reminder, archive and record 320
copies:
*) incl. subscribers Media-Daten Handbiicher and Media-Daten Online.
3 Geographical distribution analysis:

Percentage of

actual circulation
Economic area % copies
Germany 99.3 6,650
Foreign countries 0.7 50
Actual distributed circulation (ADC) 100.0 6,700

3.1 Coverage in Germany structured according to postcode areas:

Current coverage upon request

o

Target group / readership: Decision makers in marketing and media

Sector distribution

advertising comparics [ /2 %
Mediaadvertising agencies [ <0 %

wedia [ 1%

Advertising service providers - 3%

Other - 4%

Data: survey by publisher



Comprehensive solutions tailored to
your individual goals.

Contact:

TanjaP sterer

Head of Key Account Management
phone +49 (0)611/ 78 78 — 146
mobil +49 (0)151 / 140 700 93
tanjap sterer@best-ad-media.de

Rouwen Bastian

Key Account Management

phone +49 (0)611 /78 78 — 399
mobil +49 (0)173 /291 55 35
rouwen.bastian@best-ad-media.de

Ursula Saalfeld

Key Account Management
phone +49 (0)611 / 78 78 — 157
mobil +49 (0)151 /426 010 85
ursula.saalfeld@best-ad-media.de

Sabine Schuler

Key Account Management

phone +49 (0)611/78 78 - 178
mobil +49 (0)160/ 963 822 84
sabine.schueler@best-ad-media.de

¢
.:.:':‘
Q
BEST AD
MEDIA

PRINT

Magazines
Books
Specials

FAIRS/
CONGRESSES

Exhibition area

Sponsoring

DIGITAL

Portals
Newsletters :
Content Integration

CORPORATE
PUBLISHING

Customer publications
Employee communication

Business reports
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Website

Portrait

1 Web adress (URL):
2 Briefdescription:

3 Targetgroup:
4 Publishing company:

Contact editor:

Contact advertising:

5 Usage data:

www.media-spectrum.de

media-spectrum.de is the indispensable portal for deci-
sion-makers in marketing and media. On this website
users can inform themselves about important trends
and industry information from the world of media and
media planning. Data, facts and analyses from the trade
magazine media spectrum are also provided, offering
excellent resources for research.

Decision-makers in marketing and media working at
agencies, advertising companies and in the media.

Springer Gabler

Springer Fachmedien Wiesbaden GmbH
Anja Schiidr-Langkau (Editor-in-Chief)
phone +49 (0)611 /78 78 — 638
anja.schueuer-langkau@springer.com

Sabine Schiler (Sales Management media spectrum/
Key Account Management)

phone +49 (0)611/ 78 78 — 178
sabine.schueler@best-ad-media.de

Carolin Habermann (Sales Management Online)
phone +49 (0)611/ 78 78 — 211
carolin.habermann@best-ad-media.de

Current number of recipients on request and at
www.best-ad-media.de/
details-media-spectrum-online.

medis kpectrumm Onlne:
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media ... Website P
spectrum Prices/Advertising Formats

o

1 Advertisement formats and prices (Prices in Euro)

Web Pixel Format CPM kB

Superbanner (Big Size) 728 x90 75 max. 45
Skyscraper 120 x 600 75 max. 45
Wide Skyscraper 160 x 600 or 200 x 600 75 max. 45
Medium Rectangle Site Rotation 300 x 250 75 max. 45
Medium Rectangle Fixed 1st Position 300 x 250 85 max. 45
Expandable Rectangle Small from 300 x 250 to 630 x 250 100 max. 45
Expandable Rectangle Large from 300 x 250 to 630 x 350 125 max. 45
Video Rectangle (Polite Streaming) 300 x 250 75 max. 45
Wallpaper (Superbanner + Skyscraper) 728x90 + 150 each max. 45

120 x 600

Layer Ad + Rectangle Reminder (Tandem Ad) on request 150 max. 45
Half Page 300 x 600 150 max. 45
Expandable Half Page from 300 x 600 to 630 x 600 on request max. 45
Text and Logo (GIF) 300x 115 55 max. 45

For details on special ad formats, please visit www.best-ad-media.de/special-ads

2 Discounts: On request (conditions agreed on for print media do Banking information: Springer Fachmedien Wiesbaden GmbH
not apply for online media) Deutsche Bank Berlin
3 Payment conditions: 2% discount for payment prior to publication; 15% Banfk/l}larl. (-Béé):%gggé)o 00| Account Nr.: 069700300
agency commission, agency status must be verified Swi t, %9 go 0000 0069 7003 00
with the commissioning at the latest and in the form of IBAN: DE0S 1007 7
an excerpt from the German Trade Register (Handels- You can find our general terms and conditions at
register);, valid for Germany: additional VAT applies to all www.best-ad-media.de/gtc
prices listed; payment due: upon receipt of invoice. You can find our specifications for online advertising on page 12.

11



media ... Website F
spectru m Formats and Technical Information

1 Dataformats:

2 Delivery address:
3 Delivery deadline:

o

Flash, GIF, HTML, JPEG 4 Newsletter If newsletter-format ads are submitted, please note
Redirects possible advertisements: that animations cannot be displayed.

If Flash files are submitted, an alternative GIF version 5 Contact: Petra Deichmann

should always also be sent as a fallback image. Advertising & Layout

Size: max. 45 kB per advertisement. The maximum phone +49 (0)611/ 78 78 — 614

allowable file size is based on the file size of the banner@best-ad-media.de
respective file(s).

Best Ad Media reserves the right to reject files that

would be especially straining for CPUs; a utilisation level

of 40% may not be exceeded (for standard PCs).

Sound can be include in advertisements, provided the

following conditions are met:

- At the start of the advertisement, the sound must be
turned off. Only a specific action on the part of the
user (click) should activate the sound.

- There should be a clearly visible button to turn off the
sound.

- When the ad (e.g. its layer) is closed, the sound must
automatically end.

Information on Flash, expandable advertisements,
HTML, and the use of redirects:
www.best-ad-media.de/data-delivery
banner@best-ad-media.de

Up to 2 business days prior to activation

Target link:

Please be sure to include the target link for each ad.

12
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Newsletter

Portrait
1 Name: Newsletter media spectrum, dia=—
newsletter@media-spectrum.de ?eeé?m— Strategien rur
2 Brief description: The contents of this newsletter include important i m"n L Kommunikation &m ] "

3 Targetgroup:

4 Frequency:
5 Publishing company:

Contact editor:

Contact advertising:

6 Usage data:

trends and information on the media and media plan-
ning sectors tailored to the needs of decision-makers in
marketing and media.

Decision-makers in marketing and media working at
agencies, advertising companies and in the media.

every Wednesday

Springer Gabler

Springer Fachmedien Wiesbaden GmbH

Anja Schiiiir-Langkau (Editor-in-Chief)

phone +49 (0)611 /78 78 — 638
anja.schueuer-langkau@springer.com

Sabine Schler (Sales Management media spectrum/
Key Account Management)

phone +49 (0)611/ 78 78 - 178
sabine.schueler@best-ad-media.de

Carolin Habermann (Sales Management Online)
phone +49 (0)611/ 78 78 - 211
carolin.habermann@best-ad-media.de

Current number of recipients on request and at
www.best-ad-media.de/
details-media-spectrum-online.

Guten Tag Frae [ Herr ...,

e mecka spectrum-Redaklon hat fir Se de wichigsten Studen der vergangenen Woche und weitere Infos
#us der Media- und Marketgwelt zusammengestelt.

MACHRI CHTENTRERS 1GHT

@ AWA 2011: Zeltschiifien wieder im Reichweltenplus

@ Internetnut zung dank Best Agern auf Rekordniveau

@ ma Radin: Radionutzang bieibt stabil

@ Ausspshen perstnlicher Daten und Passwiir er nimmt zu

@ Mobile sting bel der K ng mmer mehr im Fokus
@ Facehook-Usar sind geofe Online-Shappar

@ WIESEADENER MEDIA B: MARKETING KONGRESS 2012

@ Wart der Woche: Regressionsetfekt

@ Jatzt in meedia Spectiim

STUDICK-NEWE

= AWA 201 1: Zeitschriftan wiader im Reichweitenplus
— Erstmals seit 2006 haben sich die Reichweiten ceutscher Zeitschriften wisder positiv
- -~ . Die Gas cer ten haben sich gegendber 2010
[ | ] insqesamt um 0,7 Prozent srhaht. Das entspricht Gbsr alie Tits! hivweg nam Plus
ot 2,4 Millorien Lesein pro Ausgabe, Bas geht aus der Allersbacher Maskt- und
Whrbo:rwrmlm (AWA 2013) herver, die heute verdffenticht wurde,
w mehe...

ARD® o Intemetnutzung dank Best Agern aul Rekordniveau
2011 ist die Zahl der Intematnutzer in Deutschland emeut gastiagen. Die
Intematvarbraitung stieg suf 51,7 Milionan Mutzer. Damit sind inzwischon 73,3
Prazent der “MM:LNW“.WH'- 2010 wasen pf noch 69,4 Prozent, Dac ergab
dig ARDY/ZDF-Onlinestuds 2011.

= muhr..
ma Radio: Radionutzung blaibt stabil

Die Radionnutzung in Deutschiand bleibt in allen Telgruppen waiterbin stabd, Das
9ot Jus den bisherigen Eckdaten der ma 2011 Radio 11 hervar, die die Radionutaung

13



media ... Newsletter P
spectrum Prices/Advertising Formats

o

1 Advertisement formats and prices (Prices in Euro)

Newsletter Pixel Format Fixed Price kB

Advertorial/Textad + Logo/Picture (GIF or JPEG)*) Pic 140 x 100, Text 300 characters **) 350 max. 45
Advertorial/Textad + Logo/Picture (GIF or JPEG)*) Pic 140 x 100, Text 650 characters **) 450 max. 45
Fullsize Banner (GIF or JPEG)*) 468 x 60 450 max. 45
Rectangle (GIF or JPEG)*) 300 x 250 450 max. 45

*) not animated files; **) incl. spaces

2 Discounts: Conditions agreed for print media will not
be applied for online media, on request

3 Payment conditions: 2% discount for payment prior to publication;
15% agency commission, agency status must be verified
with the commissioning at the latest and in the form of
an excerpt from the German Trade Register (Handels-
register); valid for Germany: additional VAT applies to all
prices listed; payment due: upon receipt of invoice.

Banking information: Springer Fachmedien Wiesbaden GmbH
Deutsche Bank Berlin
Bank Nr. (BLZ): 100 700 00 | Account Nr.: 069700300
Swift/BIC: DEUTDEBB
IBAN: DE09 1007 0000 0069 7003 00

You can find our general terms and conditions at www.best-ad-media.de/gtc

You can find our specifications for online advertising at
www.best-ad-media.de/data-delivery

14






